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ABBREVIATIONS

ANM:
APL:
BA:
BPL:
FGD:
GNM:
GPS:
HH:
HPPI:
OBC:
PDS:
PMJDY:
PMJJBY:
PMSBY:
SC:
SHG:
ST:
WHO:

Auxiliary Nursing Midwifery

Above poverty line

Bachelor of Arts

Below poverty line

Focus group discussion

General Nursing and Midwifery

Global positioning satellite

Household

Humana People to People India

Other backward classes

Public distribution system

Pradhan Mantri Jan Dhan Yojana
Pradhan Mantri Jeevan Jyoti Bima Yojana
Pradhan Mantri Suraksha Bima Yojana
Scheduled caste

Self-help group

Scheduled tribe

World Health Organization
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EXECUTIVE SUMMARY

Humana People to People India (HPPI)
commenced the Udyogini project together
with Jhajjar Power Plant set up by CLP

India Pvt. Ltd in 2020. The project is being
implemented in Matanhail block of Jhajjar
district in Haryana covering 12 villages over 3
years. The idea of the project was to improve
livelihoods, income, social and nutritional
security of the women and families staying in
the nearby area of the plant.

The baseline study provided HPPI with a comprehensive
situational analysis which was crucial in devising the
strategy for the project and in providing values on the log-
frame indicators to measure the change envisioned at the
end of the project. With this endline evaluation HPPI wants
to assess the results of the project intervention based on the
analysis done during the baseline study.

A mixed method approach including both qualitative and
guantitative measures was adopted which involved multiple
methods of data collection.

A total of 370 individual surveys, 12 FGDs with 169
participants and 12 key informant interviews were carried
out for this project in 12 villages of Matanhail block in
Jhajjar district taking the total touchpoints to 551 for this
study.

To ensure the appropriateness of the evaluation framework,
key metrics were developed using results analysis
framework from the baseline study of the intervention to
determine merit or worth of the intervention.



o, The study found that 100% of the
100% X o
. respondents are saving money majorly
®J] in the range of INR 501-1000 and with

SHGs after Udyogini project.

v @ 92% of the respondents are having
life insurance like PMJJBY and PMSBY.

47% of the respondents were found
0QO0 to be aware of the byelaws of their SHG
@ and 46% about the financial status of

their SHG.

89% of the respondents reported
. that the biggest benefit of establishing
== a nutri-garden is that it has reduced

their consumption expenditure and
productivity of women has increased

simultaneously.

Y % of the respondents reported
o] 59%

purchasing livestock as asset post-
trainings.

90% of the respondents were found
24/7() to be aware of women helpline to
protect themselves or other women in
problem.

5 On an average, respondents reported
®°l an average monthly income of INR
~3164 from their enterprise activities in

the range of INR 500 - 11667.

The following table provides a comparison
of baseline and endline values on various
indicators that denote the impact of Udyogini
project:

Several recommendations have also been
provided to improve such interventions in
future based on the insights obtained from
this study such as making men part of
intervention to increase the impact further,
making women political stakeholders through
capacity development, increasing the activities
under SHGs, providing dedicated business
support and refresher trainings etc. It is
sincerely hoped that the results of this study
help HPPI to improve their interventions in the
future.

Indicator Baseline value Endline value

Average monthly household income @ INR 11397 INR 42465
Percentage of respondents availing loan for business purpose 15% 37%
Percentage of respondents with good financial skills 5% 85%
Percentage of respondents with ability to deal with the bank
. 56% 70%
independently
Percentage of respondents who are aware and have availed 0% 519,
government schemes (like PMJJBY) ° °
Percentage of respondents with knowledge of legal rights 9% 90%
Percentage of respondents taking household decisions along

2% 81%

with their husband

"The methodology for calculating income at the baseline and at the endline was different. At the endline, a detailed methodology was undertaken to
calculate their actual income. That's why a large increase can be seen. So, there is a methodology bias involved and such a large increase cannot be
attributed only to Udyogini program. Apart from that during baseline data collection, Covid-19 lockdown was in place, so many of the households were
not able to earn from any source other than farming and allied activities in the operational area.



INTRODUCTION

Humana People to People India (HPPI) is

a development organization focused on
improving the lives of people by providing
access to basic needs such as education,
health services, better livelihood, etc. through
the establishment and implementation of
projects that aim at transferring knowledge,
skills and capacity to individuals and
communities that need assistance to

come out of poverty and other vulnerable
conditions.
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In 2020, HPPI commenced Udyogini project
together with Jhajjar Power Plant set up

by CLP India Pvt. Ltd. The project is being
implemented in Matanhail block of Jhajjar
district in Haryana covering 12 villages over 3
years. The idea of the project was to improve
livelihoods, income, social and nutritional
security of women and families staying in
nearby areas of the JPL plant.

The long-term development objective of

the project is to empower and enable 3,000
women in Jhajjar district by creating an
entrepreneurial ecosystem for economic
security. The project promotes vocational
skills-based entrepreneurship development,
bridge demand-supply gap in access to
social security, improved markets, and overall
improving the quality of life of women in the
district.

L —————— s e

The project is an integrated model of
entrepreneurship development and enhancing
the resilience and reducing the vulnerability

of the rural poor due to economic shocks.
The vehicle of sustainable development of the
project involves formation and co-option of
Self-Help Groups, owned, and run by women
benefitting them through cash flow, credit,
peer-to-peer learning and making markets
more accessible.

HPPI has contracted KindBeings to assess the
results of this project’s interventions based on
the analysis done during the baseline study on
the 'Result Framework Activity plan” developed
under this project.



LITERATURE REVIEW

The rise of female entrepreneurs has
brought a gendered perspective to the field
of entrepreneurship. Women's involvement
in entrepreneurial activities is closely linked
to both societal and economic advantages.
Despite comprising nearly half of India’s
population, women's participation in
entrepreneurship remains severely limited.
Over the past few decades, there has been
an increase in women entrepreneurs in both
developed and developing economies. It is
evident that women entrepreneurs make
significant contributions to reducing poverty,
increasing per capita income, and generating
employment (Aguirre, D., et al., 2012; Kumar,
S. M. et al,, 2013; Ogidi, A. E., 2014).



Women who take responsibility for organizing
and managing their enterprises, while
assuming all associated risks with the
expectation of making a profit, can be referred
to as women entrepreneurs. This definition
portrays women entrepreneurs as intentional
decision-makers and managers (Coughlin, J.
H., & Thomas, A. R, 2002). Women become
entrepreneurs driven by their desire for
independence and achievement. However, this
definition only applies to women who choose
entrepreneurship voluntarily, excluding those
who are compelled by necessity (Dhameja S.
K., 2002).

Indian women entrepreneurs face numerous
challenges. Access to affordable and

easily available finance and marketing is
identified as a major hurdle by many women
entrepreneurs (Panandikar, 1985). High prices
of raw materials, complicated licensing and
registration procedures, and limited access to
banking and financial services pose obstacles
for women entrepreneurs (Vinze, M. D., 1987).
Weak financial standing often restricts women
entrepreneurs. Lack of support from society
and family, illiteracy, and limited awareness of
government schemes and programs hinder
the development of women entrepreneurship
(Rao, C. H., 1991). Women entrepreneurs
frequently encounter difficulties related to
finance, labor, and marketing (Chandra, 1991).
Challenges such as cash flow and working
capital shortages, lack of manufacturing
experience, and the burden of household
responsibilities present significant obstacles
to women entrepreneurs in India (Das, M.,
1999).
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OBJECTIVES

HPPI believes that financial and social goals
complement each other for the economic
and social wellbeing of the poor households
and women in particular. The project
envisaged that 3000 women are trained

on variety of financial, social and gender
issues like — improved financial capabilities,
mobility, health & hygiene, rational and
inclusive household financial decision
making, access to government schemes
etc. The baseline study provided HPPI

with a comprehensive situational analysis,
which was crucial in devising the strategy
for the project and in providing values

on the log-frame indicators to measure

the change envisioned at the end of the
project. With this endline evaluation HPPI
wants to assess the results of the project
intervention based on the analysis done
during the baseline study. This is needed to
assess the performance of the project and
capture project achievements, challenges,
and best practices to inform future similar
programming. Specific objectives of the
endline study include:
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Udyogini : Women Empowerment through

Haryana

Entrepreneurship Development Training at Jhajjar

reh 949 1o

Till Dateozéﬁ?
Achievement

1 |No. of Villages reached
. i /2
2 [No. women Self-Help Groups co-opled ({? I q '?
3 |No. of new women Self-Help Group formation ,f 85_ ] ] (¢ 2
4 |No.of women in the Self-Help Groups 3 (0Fs10) ’ of ¢1 :;2
3 [No. of meeting with Self-Help Groups azm I 1902
6 _[No.of Women enrole for Life Skill Training 3050 | 307
No. of 4 days Life Skill Traini ili icati | -
7 [N ys Life Skill Trainings conducted on Resilience & communication, W
Rights and Protection, Health and Nutrition and Financial Literacy skills " Om""l r/ ﬁ 785_
8  [No.of women who s life skill traini : G0 '
completed 4 days life skill training
9 |No. of nutri-gardens established _%)30"25'0 et
10__|No. of women who established Nutrigarden gferer) :?2 S
11 [No. of trainings on Intensive Entreprencurship Development ?' g 1 g (/j
12 |No. of women who received intensive entreprencurship development training 4 S‘C/D !5 8
13 [No. of women who have received Support and mentoring for Start Up Business 150D [ -
14 [No. of women started their new enterprise 6 4
15 [No. of women who scaled up-their existing business & O? 59
16 [No. of Skills Mela organized é? g K
No. of w i i -
17 | Of Women introduce to different skills development i =
skills, introduce govt. schemes and linkage to market in mc:a:mmg o iSGb ,[ 1&0
I8  [No. of Social Security Fairs organized E
19 |No. of women participated in Social Security Fairy organized O( 16-5 12 - ‘
20 |No. of women have access atleast one social security scheme 2 asv %2
il No. of days participation in JPL activities 2 |
N of Gomens e o e e T Ty | B
= — 7% 30vo)|302%
25

To evaluate the progress made
through observations and findings

To collect endline data for the
project based on the project’s results

post project interventions giving a framework.

comparative analysis.

To illustrate the overall outcome of
the project intervention.



A total of 370 respondents were covered using
surveys, 169 participants were covered using FGDs
and 12 key informant interviews were carried out
for this project in 12 villages of Matanhail block in
Jhajjar district taking the total touchpoints to 551
for this study. The sample size was calculated using
a 95% confidence interval and 5% margin of error.
The data collection tools provide for both qualitative
and quantitative data to be collected, validated, and
triangulated to report integrated results. The study
was conducted within a timeframe of 6 weeks in 4
phases — Research, Collection, Development and
Reporting. These are described in the infographic
below:endline study include:

11
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+  Pilot Sudy.
+ Training of field researchers.
«  Preparation of field visit plan
for data collection.

RESEARCH

+ Internal Stakeholder Consultation

+ Data collection using research
tools.

COLLECTION

The study followed strict data collection
protocols to ensure integrity of data. Geo-
location tagging of GPS parameters was
utilized to ensure genuineness of each
beneficiary. Data triangulation was done using
survey and FGD data to ensure complete

and valid data during analysis. To ensure the
appropriateness of the evaluation framework,
key metrics were developed using results
analysis framework from the baseline study
of the intervention to determine merit or
worth of the intervention. A mixed method
approach including both qualitative and
guantitative measures was adopted which
involved multiple methods of data collection.

+  Setting scope of work and timeline.
+  Preparation of work plan.
+  Desk Review

+ Tools preparation.

£)

DEVELOPMENT

+  Preparation of transcripts of
qualitative data.

+ Data Cleaning and Analysis.

+  Presentation of key findings.

+  Theraw and processed data.

« Draftreport.
«  Final report post consultation
with HPPI team..

REPORTING

The research team carried out a systematic
process for the development of tools keeping
in mind the research objectives. All the tools
were piloted on a small sample and then
based on the responses several changes were
made to reduce the redundancy and ambiguity
among them. Stratified quota sampling was
utilized to select respondents for survey. There
are several limitations like respondent bias,
social acceptability bias to every study and
this being no exception. We tried our best to
control the limitations of biasness, but it is
expected that some responses might have
also been affected.



Respondent profile

The following section provides a profile of the 370 survey respondents included in this study.

60
II.IIIIIIIII

\ \

40

I

Source: Survey (Universe: 370)

Out of the 12 villages covered in this study, maximum (52) surveys have been covered from Ladain
village, followed by Khanpur Khurd (43).

Age Education
>60

51-60 0.8%

10% i 126

41-50
24.6%

31-40 s & &
M1% &
Source: Survey (Universe: 370) Source: Survey (Universe: 370)
A respondent profile similar to baseline Education-wise, the majority (31%, 114) of
has been achieved for the best possible the respondents reported completing only up
comparison. Maximum (41%) respondents to primary level. This reflects the relevance
belong to the age-group of 31-40 years. of financial literacy and other life skill

components in the intervention design.

13
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Marital Status

Widowed
10%

Married
90%

Source: Survey (Universe: 370)
90% of the respondents were reported as

married and 10% as widowed. No respondent
reported herself as unmarried or separated.

Caste Status

sSC
46.8%

Source: Survey (Universe: 370)
Caste-wise, majority (47%) of respondents

covered belong to SC category followed by
27% OBCs.

Income Category

200
150
100

50

APL BPL

Antyodya

Source: Survey (Universe: 370)

With regards to income category, the majority
(51%, 187) respondents were covered from
BPL category. Only 2 respondents reported
themselves as belonging to Antyodaya
category.

Occupation of HH head

125

100

Source: Survey (Universe: 370)

Maximum (32%, 119) respondents reported
the occupation of their household head as
business, the majority of which is agriculture.
This is followed by 30% of respondents
reporting HH head occupation as homemaker.
This denotes the presence of an elderly female
(majorly widowed) who are now head of
households.

Benefits

Bl
& & &

o ] &

400

300
200
100
4]
6&
é°

Source: Survey (Universe: 370)

Various trainings provided to the beneficiaries
was taken as a stratification criterion in this
study which is shown above



OBSERVATIONS AND DATA
ANALYSIS

The following section provides an analysis of
data collected using the quantitative survey, duly
supported by field observations, and triangulated
through FGD data for validity. The data has

been analyzed under various themes for easy
understanding.

15
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Finance

Finance is the most important component
whether it is our daily life or running a
business. Therefore, during life skill and
entrepreneurship development trainings under
Udyogini project, stress was given on financial
literacy as well. Next few graphs provide
perception of respondents on various aspects
of financial literacy.

Saving Money with low income

300
200

100

Agree Neutral Disagree

Source: Survey (Universe: 370)

72% (266) respondents agreed that saving
money is possible with low income. Their view
is that every women should atleast save INR
100 monthly, howsoever low their income
would be.

Preference to manual banking over digital

200
150
100

50

Strongly agree Agree Neutral Disagree

Source: Survey (Universe: 370)

53% (196) of respondents agreed that they
prefer to use manual banking facilities over
digital banking. This seems to be due to low
education.

Money better managed by Male

250
200

150

Agree Neutral Disagree

Source: Survey (Universe: 370)

Also, 64% (236) of respondents agree that
money matters are best managed by males.

Budgeting not required in low income HH

Agree Neutral Disagree

250

200

150

100

50

o]

Source: Survey (Universe: 370)

Further, 54% (201) respondents agreed that
budgeting is not required in low-income
households. There is a need to make these
women understand the value of budgeting as
it will help them save more money.



Monthly Savings

150

100

50

Source: Survey (Universe: 370)

The majority (39%, 143) of respondents save
money in the range of INR 501-1000 per
month followed by 28% (105) respondents in
the range of INR 1001-2000.

Purpose of Saving

300
200

100

Source: Survey (Universe: 370)

The top 2 purposes pointed out by
respondents for saving money include
emergencies (72%, 265) and marriage of their
children (68%, 253). followed by saving for
the education of children, (64%, 238), which

is indicative of the fact that women are also
prioritizing the educational needs of their
children. This is also helping in ensuring SDG
goal of quality education.

Institution to keep Savings

400

300
200
100
4] —— =

Bank Post office SHG Chit fund

Source: Survey (Universe: 370)

Majority (96%, 356) respondents of women
reported their preference of saving money with
SHGs followed by 86% (317) preferring to save
money with the banks.

Loan Amount taken in last 3 years
250

200

150

(P (s} 000
&£ £ F
é) s)
& r9°°

Source: Survey (Universe: 370)

34% (124) respondents reported taking loan in
the range of INR 1-50000. Majority (60%, 222)
respondents have not taken any loan or did
not want to disclose their loan details.

17
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Purpose of Loan
60

N | | . _.-
o & & & £ & o A
& (“’& & & & & & & F o@é
& 5 =,°‘ & O ‘h@* & 4o
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= e
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Source: Survey (Universe: 148)

Out of the 1482 respondents reported taking
loan, majority 37% (55) respondents reported
taking it for their shop or business followed
by 26% (39) respondents who got their house
repaired through this loan.

Source of Loan

100
75
50

25

0-

Bank MFI

Co-operative SHG

Source: Survey (Universe: 148)

61% (90) respondents reported taking loans
from SHG with an average amount of INR
32197. 40% (59) respondents reported taking
loans from MFIs with an average amount of
INR 55658. From banks, 16% (23) respondents
took loans with an average amount of INR
258125.

2Universe is 148 here as it is number of respondents reportedly taking loan.

Insurance

400

300

200

00

Source: Survey (Universe: 370)

92% (340) respondents reported taking life
insurance, majorly PMJJBY and PMSBY.



Association status

HPPI to improve the associations in villages to
have much improved efficacy of the program,
formed some SHGs and women clubs to
mobilize women and support them through
Udyogini project. They also adopted some
SHGs which were previously formed but were
not running effectively.

Association Type

Waomen Group
19%

SHG
98.1%

Source: Survey (Universe: 370)

In this study, 7 respondents from women
clubs were included, while rest all belonged to
SHGs.

Regular meeting

G 00.8%

Regular Saving

G 00.5%

Regular Passbook update

G 99%

Regular Repayment

G 09.5%

. Yes - No

Source: Survey (Universe: 370)

Over 99% of respondents reported regular
meetings, saving by all members, finances,
and repayment within their SHGs. Currently,
it is running with the handholding support
of HPPI team. Now, HPPI can swiftly reduce
their support and see how sustainably these
associations run and support them as and
when required.

Awareness about By-Laws

Fully awsra Somewhat awara Mot awara

8

4]

Source: Survey (Universe: 370)

47% (175) respondents were found to be fully
aware of the byelaws of their SHG. During
FGDs, participants who were previously SHG
members also pointed out that there has been
a complete overhaul since HPPI's intervention
(Ex.- SHGs have been provided with bank
linkage and other support to run smoothly by
the HPPI team).

Awareness about Financial Status

W00

180

100

50
o —————eeee

Fully aware Somawhat awarg Not aware
Source: Survey (Universe: 370)

46% (169) respondents were found to be
aware of the financial status like account
status, loan status, etc., of their SHG.

19



Government schemes

Under life skill training, respondents were also
made aware of various government schemes
and programs from which they can benefit.

Awareness and availing govt. schemes

400
III_I__ l I

A

300

200

100

0

sk
& <.'f"'L 1

Source: Survey (Universe: 370)

Most of the respondents seem to have
awareness and availed PMSBY (95%, 353) and
PMJJBY (51%, 187) benefits.

Decision making

Under life skill training, respondents were also
provided with rights and protection awareness,
which will act as a supporting mechanism

to further strengthen gender equality in the
locality, one of the SDG Goals.

Knowledge about legal provision for women

400
300
200
100
g | | [ [ [
L
6‘°¢ \-.\<\° 6‘0 ' L ¢o° \-'\o(‘
5 AN 0 & & o &
) 2 < R o B
o o o 0 @ o &
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00 ) Q
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Source: Survey (Universe: 370)

Majority 90% (333) of respondents were found
to be aware of women helpline number 1091.
However, there is scope to generate more
awareness among women on varied services
related to legal provision for women.

HH financial management

300
200

100

, [ s

Self Husband Both

Source: Survey (Universe: 370)

76% (281)° respondents said that both
husband and wife together manage expenses
in their household. However, during qualitative

3These numbers also include widowed women as it was found that a male member (son or father-in-law) was a part of the decision. Therefore,
there is a bias in this section which can be removed in future studies by increasing the number of options for these decision-making questions.



interactions it seems that at time of survey
social acceptability bias has increased the
number significantly.

Control over money earned

300
200

100

T e

Self Husband Both

Source: Survey (Universe: 370)

Similarly, on control over money earned
women seem to have default understanding
that they both make decisions together but
the husband being the head of the household
gives a consent for expenditure. 79% (292) of
respondents feel that they control the money
earned together with their husband.

Decision about child's Marriage

400
300
200

100

o M s

Self Husband Both Other

Source: Survey (Universe: 370)

Also, 85% (315) respondent take the decision
regarding their Children’s marriage jointly
with their husbands. In very few cases, the
husband or other family members take such
decisions individually, which reflects that the
say of women in these matters is gaining
strength.

21
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Entrepreneurship status

Entrepreneurship training and enterprise
development was the core area of

intervention in the Udyogini project. 2484

out of 370 respondents had received the
entrepreneurship training after life skill training.
It also helps in addressing SDG goal of decent
work and economic growth. Firstly, some
viewpoints on entrepreneurship were checked
during this endline study. During FGDs, it was
evident that the participants still had confusion
on these aspects of entrepreneurship as

is coming out in the survey results too.
Therefore, HPPI may look to conduct refresher
training to clear these concepts and help them
move ahead on their path to empowerment.

HH domestic work act as hindrance
250

200
150
100

50

Strongly agree Agree Neutral Disagree

Source: Survey (Universe: 248)

83% (206) respondents agreed that women
cannot become good entrepreneurs as they
are burdened with domestic work in their
households.

Cannot take decision but can become good
200 entrepreneur

150
100

50

Strongly agree Agree Neutral Disagree

o]

Source: Survey (Universe: 248)

Again, 75% (185) respondents feel that even if
somebody is not capable of taking a decision
on their own, they can still become a good
entrepreneur.

Respondents were also checked on their
perception towards various activities involved
in entrepreneurship whether they feel
confident about doing it themselves or not.
Next few graphs® provide this description.

Can avail row material

Always Mostly Sometimes Never

150

100

50

0

Source: Survey (Universe: 248)

“Universe is 248 as it is number of respondents receiving entrepreneurship training.

5These graphs should be read with caution as they have a perception bias included. Because when they are correlated with graphs from the
decision-making section the results seem to be different. Future studies may include some different methodology like regression to remove this

bias.



51% (126) respondents feel confident that they
use raw material on their own every time for
their enterprise.

Can manage technical know how
125

100
75
50
25
: 1

Always Mostly Sometimes Never

Source: Survey (Universe: 248)

44% (110) of respondents feel confident that
they can always manage the technical know-
how of their business. Also, 28% (103) women
feel that they can mostly manage the technical
know-how of their business, which suggests
that women are confident as entrepreneurs.

Can do record keeping and maintenance of
125 books

Always Mostly Sometimes Never

100

50

0

Source: Survey (Universe: 248)

50% (123) of respondents feel confident of
maintaining records and bookkeeping on
their own always. However, during FGDs

participants looked confident but were unable
to answer queries on break-even, adjustment
of fixed expenses etc., which shows the need
for refresher trainings.

Can get information about technologies
125

100
75
50
25
: I

Always Mostly Sometimes Never

Source: Survey (Universe: 248)

42% (103) of respondents feel confident in
getting information on new technologies to
be used in their business always. It is followed
by 43% (107) women, who feel that in most
cases they will be able to gain the information
about new technologies in their business

but not always. It suggests that the women
are confident about getting the knowledge
and awareness about new technologies, but
they are not ruling out the fact that there is
still a chance that they might just miss out

on keeping themselves up to date always
regarding their business. This acceptance
should keep them on their toes to look for
ways to improvise their businesses.
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55% (136) of respondents feel confident in
getting information about markets on their
own. During FGDs, very few women said that
they can go anywhere on their own even up to
cities like Delhi and Mumbai to get to markets.
But most of the women expressed their
inability to go even up to Jhajjar to procure or
sell.

Dealing with bank
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Source: Survey (Universe: 248)

31% (78) respondents feel confident about
dealing with the bank on their own always.
During the interview, cashier at Jhajjar
cooperative bank Sasroli village reported
that most of the SHGs members can do

%Universe is 191 as it is the number of respondents running enterprises.

transactions on their own or they bring
somebody from relatives or friends with

them to do it or they also help them carry out
transactions. The given figures and supporting
argument establish the fact that the Udyogini
women are confident in independently
carrying out their banking transactions.
Though there are a few cases where help is
still needed, women are moving in the right
direction towards empowerment.

Income Utilisation
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Source: Survey (Universe: 191}

Majority (77%, 148) respondents® who have
developed an enterprise are utilizing their
income to save for emergencies followed

by 68% (130) respondents who are utilizing

it in higher education of their children. The
marriage of children is another important
event for which the entrepreneurs intend to
utilize their savings. This is also contributing
to alleviation of poverty which is also an SDG
Goal.
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The top 2 challenges that respondents
reportedly face in managing their business
are getting support from family (43%, 82) and
finding customers (34%, 64).

Primary reason for not being able to develop
30 business

Source: Survey (Universe: 57)

Top 2 reasons for not being able to develop
business provided by the respondents’ who
received entrepreneurship training are being
burdened with household work (47%, 27)

and unable to get out of house alone (23%,

13). Another key factor for not being able to
develop business is again the lack of support
from family. From this, it can be inferred

that the burden of household work is also a

reflection of lack of family support. This factor
has also come up as the biggest challenge

in managing their businesses, which implies
that there is a dire need to counsel the family
members of these women and involve them
in the project at some level to broaden

their horizon and influence their thoughts
positively.

Asset purchase post training/enterprise

Source: Survey (Universe: 248)

42% (155) respondents reportedly purchased
an asset post 